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TRA ADOPTS FINAL RULES CONCERNING
TELEMARKETING PRACTICES

NASHVILLE – The Directors of the Tennessee Regulatory Authority today voted
unanimously to adopt Rules to regulate certain telemarketing practices in Tennessee.

Today’s action stems from legislation passed by last year’s Tennessee General Assembly
that allowed for the creation of a program that would stop unwanted telephone
solicitations.  Today’s adoption of Rules marks the final step towards implementing the
widely lauded and eagerly anticipated Tennessee “Do Not Call” program.

Among other provisions, the program will establish a method for stopping incoming
telemarketing calls by allowing Tennessee consumers to register their names on a Do Not
Call list.

Once a consumer’s name is recorded on the register, telemarketing companies wishing to
solicit products and services within the state must first purchase a copy of the register
listing the telephone subscribers who wish not to be called.

Operation of the Do Not Call program will be handled exclusively by the TRA, and the
Rules incorporate all regulatory power granted to the TRA by the General Assembly
regarding telemarketing practices.

Highlights of the Rules include:

• Limits telemarketing to residential subscribers from 8:00AM to 9:00PM local time.

• Mandates all telephone solicitations begin by the solicitor stating their name and
entity represented.
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• Prohibits telephone solicitors from knowingly using telephone equipment that block
the caller ID function on the telephone equipment of the person receiving the
solicitation call.

• Requires telephone solicitors to provide a telephone number that is answered by
someone who can provide information concerning the solicitation call during the
times that solicitations are conducted.

• Allows fines of up to $2,000 per violation of the rules that can be assessed by the
TRA.

Exceptions to the program include calls to residential telephone subscribers with a prior
business relationship with the solicitor; calls made by not-for-profit organizations; and
occasional business solicitation calls that are not a part of telecommunications marketing
plan.

The program’s scheduled kick-off is July 1, 2000.
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